Using Social
Media To
Activate Your
Personal
Brand

Personal Branding 101:
Why You Need a Personal Brand
Whether you’re a freelancer, entrepreneur or individual contributor, there’s a
place for personal branding in your life. A strong personal brand can help
you secure clients and job opportunities, and help you expand your network.
Personal branding is about setting yourself apart from others in your industry and
making yourself visible to your target audience by showcasing what you have to
offer. People want to do business with people they know, like and trust, and your
personal brand should help your target audience get to know you. In this day
and age, the bulk of personal branding involves building a digital presence.

“

Your personal brand is what people say about you
when you’re not in the room.

”

Jeff Bezos

Your digital presence, or lack thereof, can make or break your job search or
your business. Using social media to activate your personal brand may seem
intimidating but it doesn’t have to be. This book will cover six social media sites
and how you can use them to showcase yourself or your business, and attract
your next opportunity.

75%

75% of HR departments are required to search for job
applicants online.

53%

53% of decision-makers have eliminated a vendor from
consideration based on information they did or did not find
about an employee online.

Erskin 2016

Erskin 2016
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Using Social Media to Build Your
Personal Brand
Social media is the easiest tool to leverage when creating your personal
brand. There are no gatekeepers in social media and you can reach
an almost limitless audience with little effort. The reality: This is where
the conversations are happening. The exposure you can get on social
media is unlikely to be replicated elsewhere.

81%

of the population has at least one social media profile.
Flying V Group

There are more than 100 social media sites. Some you’ve heard of —
Twitter and LinkedIn — and newer platforms you may be less familiar
with such as Fishbowl and Clubhouse. Each social media site has its
own nuances and culture, and the things that work on one platform may
not necessarily work on another. The best thing to do before joining
any social networking site is to decide what you hope to get out of
your experience. Do you want to meet and/or help people? Have
interesting conversations? Showcase your abilities/products? Whatever
your intention, let your actions on the platform reflect that goal.
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One of the best things about LinkedIn is that just by having an optimized profile,
opportunities will actually find you — with very little effort on your part. Recruiters can
search for candidates based on particular skills or other descriptions listed in their
profiles. It’s not uncommon for recruiters to reach out by personally messaging you
and extending an invitation to apply or interview for positions. In fact, a study found
that 122 million people received an interview through LinkedIn, with 35.5 million
having been hired by a person they connected with on the site (Kinsta.com).
Sharing content you think might be of interest to your ideal audience is an excellent
use of LinkedIn. This site is also a good way to keep up with professional contacts
such as former colleagues and supervisors who you don’t want to interact with on
Facebook or Instagram since that’s typically where you share personal updates
about yourself. Linkedin also has industry-specific groups you can join, which are
prime with networking opportunities.

“

Three people are hired through LinkedIn every
minute

”

Hootsuite

Ways you can use LinkedIn to expand your network and
showcase yourself include:
Contacting and building relationships with people at companies where
you want to work

LinkedIn
LinkedIn is an amazing opportunity to start building your
personal brand. Unlike most of the other popular social media
sites, LinkedIn’s sole purpose is fostering professional networking
and business opportunities. With more than 700 million users,
there are endless connections to be made, conversations to
have and jobs to secure.
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Commenting on content and contributing meaningful and thoughtful
responses

Sharing your own unique perspective on topics in your industry

Sharing relevant articles you have written or graphics you’ve created
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According to Fishbowl’s website,

“

We’re democratizing workplace conversations and
putting junior professionals and CEOs on a level
playing field. We can all learn from one another
whether it’s through an organic conversation or
formal Q&As with industry leaders.

”

This app is different from other social media platforms because it
encourages real conversations between users. Instead of the usual ‘likes’
and ‘shares,’ there’s a bigger emphasis placed on conversation. The best
way to utilize this app is by providing helpful responses to the questions
and topics of conversations others pose, and to post your own thoughtful
and interesting questions and opinions. You can attend talks that are
hosted in the app, although this feature is currently not yet available to all
users. There’s also a networking feature and you can browse hundreds of
profiles to see if you have a desire to connect with someone.

Fishbowl
Fishbowl is a message board app for
professionals. The goal is to interact and
socialize with one another.
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Clubhouse provides an opportunity to have verbal conversations and
engage with an audience in a way no other app currently allows. One
of the qualities people enjoy about Clubhouse is the value they get
from the speakers. Want to shine on Clubhouse? Provide value quickly
to your audience during your presentation or raise your hand and ask
insightful questions to the speakers when pulled ‘on-stage.’ To further
develop the relationship, you can connect with them on other platforms
linked in their biography or invite them to a private audio room to further
the conversation.

“

You can meet all kinds of people on Clubhouse.
I’m building relationships that will eventually bring
customers to me. It’s a great way to get more
connected with people and I want to eventually be
able to build something for my target audience,

”

says IAW member Danielle Monestime.

Clubhouse
Clubhouse is the newest social media platform
making waves. Unfortunately, at the time of
this writing, the app is only available to iPhone
users. An audio-based app, it allows users to
enter ‘rooms’ where the host is speaking about a
specific topic.
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Unfortunately, because Twitter is such a large platform, it can take a
lot to get noticed in the sea of tweeters. But, if your content resonates
with other users it can mean great exposure for you or your company.
Twitter is a great platform for writers as it provides a unique opportunity
to show off your ability to capture people’s attention in 280 characters.
In addition to posting your own content, joining Twitter chats are a great
way to engage with others by participating in a conversation around
a specific topic. Whether or not Twitter is the right platform for your
personal journey depends on your personality and preferences. Twitter
can be high maintenance because building your authority and gaining
followers requires a lot of time and effort, but if you’re up for the task, the
rewards are invaluable.

Twitter
Twitter is the oldie but goodie. As the app
approaches its 15th birthday, it’s still the microblogging platform of choice for a lot of
professionals. Because of its 280 character limit,
posts that are succinct but pack a punch typically
do best.

Page 12

Page 13

Just keep in mind that part of choosing the right medium for your
personal brand is choosing a site that aligns with your goals. If you
have a service/product that translates well on film, then Instagram is a
great medium to use to bring awareness to your product. For example, if
you’re a photographer or interior decorator then an Instagram account
is a must for your personal brand. However, if you work in IT it may be
more difficult, but not impossible, to compellingly translate your interest
and authority on this medium.

81%

of people use Instagram to help research products and services
(Hootsuite)

Instagram
Instagram is a visual medium. Photography and
video make up most of the content here.
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Facebook groups, in particular, can lead to unique opportunities.
Whether based on industry, affinity group or other commonality –
there’s something for everyone. For example, if you’re a web designer,
joining a group for web designers might provide you with resources as
well as networking opportunities. In addition, Facebook is home to a lot
of alumni groups. Colleges and high schools sometimes create private
groups so classmates can keep in touch. Who knows? Your next job
opportunity or client may come from a former classmate.
Just like other social media platforms, engaging in Facebook groups
by sharing, commenting and posting is the way to build connections. In
addition to groups, many brands and organizations use Facebook to
promote events. Going to an event you found on Facebook may bring
interesting people into your orbit. But, be aware...if you choose to use
your Facebook profile as part of your brand, make sure the comments
you make and the things you share and post are representative of what
you want your personal brand to be.
According to Statista.com, the largest group on
Facebook is 25 to 34-year-olds.

Facebook
Facebook might not be the first thing that comes to
mind when you’re thinking of personal branding
since it’s typically a place where you share more
personal updates, but there are some benefits to
using this popular site.
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How to Reign on Social Media
Be authentic

Be helpful

Be engaged

Be respectful

Be unique

The most important tip for succeeding on social media is to remember this: The
same reason we love it is often the same reason we sometimes hate it. Our
successes are magnified, but so are our missteps. Before you post, ask yourself:
Is this aligned with my personal brand? Is this how I want to represent myself and
my business? Taking a moment to reflect on these two questions before posting
is a great way to ensure you do not damage your digital reputation.
Using social media to activate your personal brand doesn’t have to feel
like work, especially when your tactics include talking about things you are
passionate about and connecting with new people. Leading with authenticity
and positivity will take the guesswork out of branding...and lead you to even
greater success.
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The International Association of Women (IAW) is
a global networking platform that provides women
with the forum, education, and services to thrive in an
interconnected world.
IAW members have diverse backgrounds, beliefs,
perspectives, and lifestyles, but with one common
bond — their ability to succeed. Through local chapters
and via in-person and virtual events, our community
empowers each member to realize their dreams,
acquire the connections and knowledge needed to
rise, and helps them build better work–life integration
and the confidence that is vital to lead.

Visit iawomen.com
to learn more and join today.

