LINKEDIN
7 DEADLY
MISTAKES YOU

Should Avoid

IAW recently hosted a webinar with Viveka von Rosen on “Building
Your Brand through LinkedIn.” The webinar was so well received that
we have partnered with Viveka again to share her eBook, 7 Deadly
LinkedIn Mistakes You Should Avoid.
This easy-to-read eBook will help you grow your personal brand
via LinkedIn. It includes resources to help you:
•Increase your LinkedIn presence;
•Refresh your profile;
•Check the grammar and spelling on your profile;
•Customize your URL; and
•Stay connected to your contacts.
If you missed the “Building Your Brand through
LinkedIn” webinar, you can watch it
on demand at https://goo.gl/03OUbj.
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SO WHAT MAKES ME
THE “LINKEDIN EXPERT”
ANYWAY?

There was only 1 book (Jason Alba’s “I’m on LinkedIn,
Now What?) and not much online training at the time.
So (perhaps like you) I just dove right in and tried to
figure it out. Making A LOT of mistakes along the way!!!
Over time I did a pretty good job of figuring out how
LinkedIn works, for my clients and myself. I wrote a
book, spoke about it all over the world, started to get a
lot of press (Forbes, Entrepreneur, Simple Living, MTV,
Fast Company) and was fortunate enough to work with
some industry leaders.
But what really made me the “LinkedIn Expert”? I got the
name on Twitter, Instagram and LinkedIn! I learned this
lesson: if you are going to call yourself an expert, you
will spend the rest of your life trying to prove its true!

12 years ago I first heard about LinkedIn. It was a pretty
new business tool at that point, and social media was still
far from being a household name. But I knew there was
something to this LinkedIn thing. The possibility of finding
and connecting with (at the time) 7 million business
people was very exciting to me.
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So here I am today. Your personal “LinkedIn Expert”,
here to guide you down this sometimes confusing, but
ultimately very profitable path! (Maybe I should have
grabbed the name LinkedIn Sherpa??)
So let’s begin……..
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SOLUTION:
This is a first and necessary step in making sure you and your
business are findable on LinkedIn and Google!
Set aside 1 hour to get started. Put it on your calendar and don’t put it off.
Do a quick inventory of content you can use in creating (or filling in) your
profile. Don’t worry about perfection. Just check your computer files for
any content you think you might be able to repurpose. Files you might look
for are your resume, a job description, marketing copy you created for your
business, mission and vision statements.
Create or sign into your account on your computer (not your mobile phone
or tablet). Chances are you have forgotten your password, so do what you
need to do to get access to that minimal account. If you know you don’t
have an account, go through the steps of creating one.

PROBLEM

Fill in what you must (and go ahead and click “skip this step” when you
can.)

You have little to no presence on LinkedIn, and it’s killing
your credibility. You know you need a LinkedIn presence
(maybe that’s why you are reading this!) but you just don’t
have the time and you don’t know how to use LinkedIn for
your business. But what is the cost of that inaction (COI)?
Prospects, suspects and potential business partners on
LinkedIn are looking for you - but they are not finding you!

As you start to fill in your profile, (the experience, education and contact
sections,) you will probably recognize areas where you can repurpose the
old content and files you gathered. Where possible, plug in copy.
After an hour, make sure that your profile looks decent, and then schedule
another hour to make adjustments. Keep reading to see what your next
steps might be.
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SOLUTION:
Fortunately LinkedIn is going to walk you through the steps you need to take
to create a healthy looking profile (and I am going to give you even more!)
Set aside at least an hour to work on your profile, and gather any
documents you can repurpose (as mentioned above).
Check out what I call LinkedIn’s
“Building Blocks.” These additional
sections (like Publications, Awards,
Organization, Projects, Skills, Contact
info, etc.) give you ample opportunity
to showcase your skills and your
experiences. Most people skip these
special features, but you can use
them to increase your credibility, build
confidence in your readers, and be
found by others as a great candidate.

PROBLEM

Add sections you think are relevant to
you and your business

You have a presence on LinkedIn, but its old and
outdated or incomplete- and it’s costing you business.
Too many people do the bare minimum on their profile
and think that is enough. It’s not. In fact, a minimal profile
might be costing you a great job!
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SOLUTION:
I have a two-step solution.

STEP ONE:
Copy and paste your profile into a Word document. Then use the
Spelling and Grammar Tool to catch any errors.
Since you are in a Word document, you also have much more
space to create your content. You have 2000 characters to create
your Summary section to tell people who you are and why they
should consider you for employment. You have 2000 characters in
Experience, Education and Project descriptions to share your work
with your audience.
Don’t forget formatting! While LinkedIn itself has minimal formatting,
you can add bullets and special characters in Word that will carry
over to LinkedIn. Unfortunately, neither bold nor italics will show in
LinkedIn. You can USE CAPITALIZATION.

PROBLEM

As an added bonus - by starting with WORD, you have a copy of
your LinkedIn profile just in case something ever happens to your
LinkedIn profile.

Your profile is pretty complete, but has a lot of spelling
and grammatical errors, and it’s making you look bad.
Some browsers check for spelling, but I guarantee they
aren’t catching all the errors. Spelling errors make you
look bad. I mean, are you really going to do be a great
employee as the “Diretcor of Marketing”?

STEP TWO:
Use Grammarly. Grammarly is a free chrome extension that checks
your spelling and grammar. Once you have copied and pasted your
content into LinkedIn, launch Grammarly to catch any additional errors
that Word didn’t catch. There is a free version of Grammarly that
works just fine!
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SOLUTION:
Only put your first name in the first name field and your last name
in the last name field. If you want to put your designation or
certifications (Ph.D., ISC, MBA) you can. But nothing else! No email
addresses. No phone numbers. No keywords. It will only harm you.
If you really want that info in the top section of your profile, then put
it in your professional headline instead.

PROBLEM
You have something other than your name in the Name
Fields of LinkedIn. Oh man! This one probably cost me
hundreds of thousands of dollars. No lie! Here’s what
happened: I went to a LinkedIn training and the person
giving it said to put your best keyword in the last name
field. So I became: Viveka von Rosen: LinkedIn Expert.
The problem is, putting anything in the name filed other
than your name totally goes against LinkedIn’s End User
Agreement. Maye by doing this your profile could be
found on Google (which the URL mentioned below does
anyway!) The result? LinkedIn blacklisted me and I went
from getting about 10 consulting requests a week down to
about 3 a month.
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SOLUTION:
LinkedIn URLs are unique, so just be aware that your name might not
be available. Be creative but keep the URL as close to your name
as possible. You may need to use a middle initial. No spaces or
special characters allowed. Also, once you have your unique URL,
put it on your resume, business cards and email signature so it shows
on all business related e-mail messages and replies.

PROBLEM
You still haven’t customized your LinkedIn Profile URL,
and you are missing out on Google traffic. Beneath your
photo you will see a link that might read something like:
linkedin.com/in/firstname-lastname77983478. That is
your Unique LinkedIn website URL. But like Facebook, you
can customize it to reflect your name or business.
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SOLUTION:
Connect with your friends and professional associates on LinkedIn.
If you are worried about your associates seeing each other, then
simply make an adjustment in your settings section that will make
your connections visible to only you.
And once you have connected, you can “tag” them using a Chrome
extension called Dux-Soup. Assign a word to them that helps you
to segment and manage your network. (I use “Past Client”, “Current
Client”, “Prospect”, “Potential Biz Partner” etc. Once they are
tagged, you can easily sort and stay in touch with them.

PROBLEM
You don’t have a large network on LinkedIn. LinkedIn
should be your system to keep prior peers, manager, coworkers, alumni and professional friends in touch. At the
most basic level, think of LinkedIn as the best data-base
for your network. That way, you won’t miss out on possible
business opportunities as well as secure referrals from
them!
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SOLUTION:
COMMUNICATE!
Whether it’s sending messages on a regular basis to your tagged
connections or sharing updates (similar to Facebook posts or
Tweets) or writing full-length Published Posts, you have to stay in
front of your network. And while it’s perfectly OK to repurpose your
content (Tweets, Updates and
Blog Posts.) Just remember that
you want to share content that
is relevant to your LINKEDIN
audience. So no personal
updates or piano-playing cats
(unless you are a talent scout or
veterinarian.)

PROBLEM

A little consistent communication
on LinkedIn will go a VERY long
way towards increasing trust, and
therefore increasing your business
on LinkedIn.

You have a healthy strategic network, but you are not
staying in touch with them and are losing out on new
business. I have so many clients who are 90% there.
They have a great profile. They are connecting to the
right people. And they are still not seeing any significant
increase in the communications from their network. It all
comes down to increasing the KLT factor – the “know, like
and trust” factor with your network. As my friend Bob Burg
says, “All things being equal, people do business with
people they know, like and trust.”
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Did you want some more strategies to help you take LinkedIn to the next level?
Then check out Viveka’s LinkedIn Crush It training pack (including resources).

Create a “sticky” profile your
prospects will read and respond to
Driving traffic with easy but hidden
inbound marketing techniques
Cultivate and effectively communicate
with your leads

Visit www.vengreso.com to learn more
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The International Association of Women (IAW) is
a global in-person and online professional networking
platform that provides nearly one million women
with the forum, education, and services to thrive in an
interconnected world.
IAW members have diverse backgrounds, beliefs,
perspectives, and lifestyles, but with one common
bond — their ability to succeed. Through over 100 local
chapters and via in-person and virtual events, our
community empowers each member to realize their
dreams, acquire the connections and knowledge
needed to rise, and helps them build better work–life
integration and the confidence that is vital to lead.
Visit https://hubs.ly/H09Bmdj0
to learn more and join today

